








online advertising

Interactive media
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tv advertising

Position yourself as an expert, offering
tips, trends, insights and advice, by
creating advertorial to showcase your
brand and products, airing within a show
segment.

brand integration

1

e | everage the credibility and brand equity
of premier lifestyle expert Colin Cowie,
host of season 2

e Maximize multiple platforms by
attaching your TV segment to
GetMarried.com which airs online 24/7
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DECOR CORNER ASK THE EXPERT MY FAVORITE WEDDING WHAT’S HOT

Showcase a unique Wedding industry Wedding professionals Present anything

decor or wedding
planning idea that

brides can recreate for
their own weddings.

experts answer five (5)
questions important
to brides-to-be
(asked by Get Married
producers).

tv commercials

describe details of
weddings, showcasing
their work and creativity.

and everything that’s
“hot” for weddings,
including brands,
products, or services
through your own
videos or images.

:30 second TV commercials available during GM TV show - call for pricing and more info.




our

here’s what other advertisers are saying about us!

“| just saw my segment this morning. It was absolutely terrific. What a great job. | am a writer and

music producer myself, but you all have far exceeded my capabilities in this arena. Yippee and thanks so very much.

It was worth the money and the wait! Also, FYI, | have gotten 2 emails/call about my business today. | am so excited
that this is creating a buzz. That’s what | need. Now, if | can just sell a couple I'll be on my way. Thanks again for your
efforts, and I'll keep my fingers crossed for some more BUZZ!! Best To You All.”

- Ellen Warshaw, It’s More Than a Song

“It’s been a great opportunity for our company to be featured on Get Married. We’ve had increased sales from being on
the show and an increase in web hits from our vendor listing as well as over 2000+ hits in one day from an eBlast they
sent out on our behalfl We’re very pleased regarding our association with Get Married.”

- Lisa Gherke, With You in Mind

“When we heard about getmarried.com and their show on Lifetime, we felt this was a perfect place to advertise our
locations. Not only is there more room for copy in their online brochure, but they also allow more images on their site.
The getmarried.com staff made the entire process of getting started very easy. It’s a pleasure to work with them.”

- Laura Bright, Maverick Southern Kitchens, Inc.

Brian, Richard and | wanted to impart how pleased we are with the budding relationship we’ve formed with Get Married.
It’s been a delight to see you successfully launch the show and website and we are in full agreement that Get Married
best fulfills the direction we wish to take with our marketing. In review of other vehicles, nothing came close to reaching
viewers on the same level your show and website does. What we particularly adore is the succinct, simple and relatable
style of the show. We could not be more pleased with our segment last week or the placement of it within the show.
We’ve been thrilled and excited by the opportunities our growing relationship has presented thus far. We’d also like to
assist in helping your success and ultimately ours flourish by continuing to further this successful partnership.

- Richard, Brian and Nancy, Flourish Floral Productions

When you are looking to advertise with a company nationally or locally, nobody can beat Get Married. | have been with
Get Married since they went National and | have been very pleased with all of their staff. Kris is my local representative
and she is always checking up with me to see if there is anything she can help me with. It’s great to know that | have
somebody | can contact and I’m just not another vender. If you are looking to advertise with a company that is very

affordable and personal with their clients, look no further than Get Married.

— Matt Wilson, Wedding Media Group of Atlanta
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contact us

For more information about
advertising contact your
Account Executive

3980 DeKalb Technology Parkway
Building 700, Suite 700
Atlanta, GA 30340

877.848.0331
sales@getmarried.com
www.getmarried.com

online. on tv.

on the mind of every bride-to-be!
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